1
15

News Articles re Opera House Controversy
1: The Guardian: 

Opera House
Sydney Opera House racing ad protesters shine torches on sails
Controversial projection of Everest race barrier draw booed as demonstrators chant ‘not for sale’

Michael McGowan
 @mmcgowan569
Tue 9 Oct 2018 20.37 AEDT
Sydney Opera House racing ad protesters shine torches on sails
Controversial projection of Everest race barrier draw booed as demonstrators chant ‘not for sale’

Hundreds of demonstrators gathered at the Sydney Opera House with torches in hand to disrupt and protest the controversial projection of the barrier draw for the Everest horse race on the sails of the country’s most recognisable building.

The protesters shone torches onto the world heritage-listed structure, seeking to interfere with the display, and chanted “not for sale” and “whose house? Our house”.

The protest came after almost a week of heated debate about Racing New South Wales’ planned projections, which were backed by the NSW government last Friday after concerted pressure from the Daily Telegraph and 2GB broadcaster Alan Jones.

More than a quarter of a million people signed a petition calling on the state government to reverse its decision.

A sizeable police presence patrolled on land and water, while riot officers cordoned off some areas closer to the water.

The protest was mostly good-spirited, though. When the sails finally lit up at about 7.40pm the crowd erupted in a chorus of boos, chanting “not a fucking billboard”, “boring” and “the graphics are shit”.

Wendy Aylward, from Arncliffe, told the Guardian she came to the protest to send a message to the government.

“We’re all here to show how strongly we feel that the Opera House should not be used in this way,” she said. “I personally think Alan Jones’ influence is overstated, but I’m really concerned about the commercialisation of the building.”

Her friend Jo Fraser, from Enmore, added that politicians seemed to have misjudged the opposition to the projection.

“I mean when the prime minister calls [the Opera House] a billboard it’s a bit of a worry,” she said.

“I’m not against things like the Wallabies or the rugby league being celebrated [on the sails] but it’s a bit different. I mean it’s a barrier draw. Why else do you care about barrier draws except for betting? I think it’s a really slippery slope.” 

Citing security concerns, Racing NSW had held the official barrier draw in secret earlier on Tuesday and suspended betting on the race, undermining the original intent of the light display.

The torches – and what appeared to be floodlights coming from behind the Harbour Bridge – were no match though for the projections coming from the passenger terminal on the opposite side of Circular Quay.

The projection lasted about half-an-hour an ended to a raucous round of cheers and more chants of “we love you Louise” – a reference to Opera House chief Louise Herron, who opposed the display.

Before the display, Newtown Greens MP Jenny Leong spoke at a brief media conference, saying the protestors had “drawn a line in the sand” and were standing up to “a shock jock who runs this city”.

“People have said enough to bullies, enough to the idea that people with power can buy this city,” she said.

2. The Sydney Moring Herald:

Alan Jones calls on Berejiklian to sack Opera House boss over racing dispute

By Jacob Saulwick & Rachel Clun

Updated 5 October 2018 — 2:04pmfirst published at 10:58am
The chief executive of the Sydney Opera House, Louise Herron, says she has agreed to light up the sails of the structure with jockeys' colours to promote the Everest horse race, but is resisting projecting words or branding onto the sails.

An architect who helped build the Opera House has now defended Ms Herron, saying her offer to project the jockeys' colours was "very generous".

Racing NSW is pushing to hold the barrier draw for the $13 million horse race at the Opera House. This would involve projecting horses' names, jockeys' colours and the numbers of the barriers onto the Opera House sails.

But Ms Herron said she would not agree to projecting text onto the sails.

"We have a policy that protects our world heritage status," she told Jones.

"So they're going to damage it are they?" Jones said. "We own the Opera House. Do you get that message? You don't. You manage it."

Jones said that, if she did not change her position, "if I were Gladys Berejiklian, I would pick up the phone and sack you today".

Ms Herron replied: "We have said yes to the Peter V'landys request to put the jockeys' colours on the sails. We have no problem with that.

"What we won't do is put text or videos of horse running or horses' numbers or names or the Everest logo on the Opera House," she said.

Video obtained by Fairfax Media of the official Racing NSW submission to the Opera House shows it wants large lists of horse names projected on the sails along with The Everest logo, video footage of horse racing and jockeys' colours.

In some shots in the 50-second concept video, the giant Everest logo does not fit on the sails properly, and it ends with a poorly etched horse and jockey racing across the sails

When Jones asked why Ms Herron would not project the text and logo on the Opera House, she replied: "It's not a billboard."

Jones replied: "Who said? You. Who the hell do you think … who do you think you are?"

Mr V'landys also phoned in to the interview, and agreed with Jones that merely lighting up the Opera House sails with jockeys' colours would mean "nothing".

"You can't do a barrier draw without putting the horses' name and the number," Mr V'landys said. "That's the whole idea of the promotion ... to beam that around the world."

Mr V'landys said Racing NSW had agreed not to project the Everest logo onto the Opera House. "We met those demands."

But Racing NSW wants to project an image of the Everest cup onto the sails.

"Does the trophy say Everest Cup on it?" Ms Herron asked.

"It says Everest," Mr V'landys replied.

Mr V'landys also asked Ms Herron about an occasion in which rugby union branding was projected on to the Opera House sails.

"We were directed to do that," Ms Herron said.

"So why is racing being discriminated against?" Mr V'landys asked.

John Rourke, an architect who worked on the Opera House in the late 1960s and early 1970s, told the Herald he applauded Ms Herron's stance.

"Using the Opera House for what I think are crass commercial elements is wrong," he said.

"While I've got nothing against horse racing, I don't believe it does anything to enhance either the building or the cultural [values] that it represents."

Mr Rourke, who is the president of opusSOH - a group of architects, designers and consultants who worked on the building - said he did not think any major sporting event should be promoted on the Opera House sails.

"I think once you get into that - promoting commercial events - it’s a slippery slope," he said.

An Opera House policy on illuminating sails, published in 2012, said it aimed to manage requests for use of the sails, while protecting them from "exploitation".

The policy says approval for lighting the sails must not be "detrimental to the heritage values of the building", and is at the discretion of the chief executive. Logos and corporate identities are not to be projected, the policy says.

The Opera House has, however, been used for commercial and sporting purposes. For instance, in 2013, photographs from the public were projected onto the sails as part of a deal with Samsung,while the sails were also lit up for a victory in the Ashes cricket series.

Jones, meanwhile, said Ms Herron should "put her resignation on the table today".

"You are completely out of your depth," he said to Ms Herron.

"I'm telling you that I will be speaking to Gladys Berejiklian in about five, three minutes and if you can't come to the party, Louise, you should lose your job."

The Herald has requested comment from Ms Berejiklian about the issue.

Labor leader Luke Foley told ABC Radio that the Opera House should be used to promote Sydney.

"What's being proposed here is, I think, reasonable," Mr Foley said.

"I didn't hear an outcry when the sails were lit up to promote the Mardi Gras or Ashes cricket," he said.

The Everest will be run at the Royal Randwick racecourse on Saturday, October 13.

3. The Guardian:

Former Sydney Opera House boss attacks 'offensive' ad for 'shoddy horse race'
Michael Lynch says the link between the gambling industry and politicians is corrupting the integrity of the Opera House
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Michael McGowan and Anne Davies
Mon 8 Oct 2018 11.27 AEDT
The former chief executive of the Opera House has described the decision to allow the promotion of a horse race on the sails of the building as “crass, inappropriate and offensive”.

“I find it extraordinary that the state politicians on both sides have somehow decided that this is in the interests of Sydney, New South Wales or Australia to corrupt the way the Opera House works, to corrupt art integrity of the building and to be able to use it in any way a politician wants,” Michael Lynch told ABC radio on Monday. Lynch ran the Opera House from 1998 to 2002.

“I would not regard myself as precious or elitist and I just find the lily-livered approach by the politicians on this issue [and] the nexus between the gambling bodies and the politicians seriously disturbing.”

The NSW government’s decision on Friday night to order the Opera House to accept an application from Racing NSW came after a public campaign by the rightwing broadcaster Alan Jones and despite Opera House management saying the proposal contravened a policy to prevent the building’s commercialisation.

It has prompted an outcry amid concerns about the use of the building – a petition opposing the decision had reached 170,000 signatures on Monday afternoon.

On Monday afternoon the National Trust NSW conservation director, Graham Quint, said he believed projecting commercial material onto the sails contravened state laws.

“They’ve gone with a decision that we think probably is not legal,” Quint told AAP. “It may be in breach of the Heritage Act.”

Quint said the legislation made clear that projecting colours and images onto the sails should be “confined to exceptional, non-commercial occasions of brief duration”.

Racing NSW’s board held an urgent meeting on Monday after receiving what were described as “threats” that raised serious security concerns for Tuesday’s proposed event to announce the barrier draw for the Everest Cup.

A spokesman declined to elaborate on what sort of threats, but said Racing NSW, as the sport’s administrator, was taking them seriously and deciding what to do.

The racing organisation had planned to hold a high-profile event to be attended by racing figures and politicians. It was believed to be scheduled to be held at the Opera House, where, at the same time, the barrier draw was to be projected on to the sails of the building.

Racing NSW is attempting to turn the Everest Cup, which has the world’s highest prize pool of $13m, into an event that will rival the Melbourne Cup on the international racing calendar. But the furore over whether it constitutes commercial exploitation of the Opera House or legitimate promotion of an event has marred the lead-up to the event.

The head of the Opera House, Louise Herron, has said the proposal risked the building’s world heritage listing. A spokesman for Unesco told the Guardian: “The World Heritage Centre is looking into this and will not comment before it finds out all the details.”

On Monday the NSW premier, Gladys Berejiklian, stood by the decision, saying the government “would never support anything we though diminished the iconic statute of the Opera House”.
“I am pleased the version we have landed on is a big compromise and it is different to what the government was presented with earlier on,” she said. 
“It’s just not the way you run a building that has been world heritage listed. It took us over 20 years to secure that world heritage listing. There are conditions and legal restrictions that the NSW government as owner of the site have entered into and now they’ve just said we don’t care about that, we’re not going to do that any more.”

In a widely criticised interview on Friday, Jones berated Herron, saying “Who the hell do you think ... who do you think you are?”

On Monday he went further, describing Herron as a “tyrant” and accusing her of double standards for opposing the advertisement because the building had already been commercialised via a Samsung partnership in 2013.

“Many people have had problems with the same lady in the past. I won’t go into those problems now. But plenty of correspondence [sic] has talked to me about her being a tyrant,” he said.

“Well done, Louise, have you told your leftwing mates that no one has commercialised the Opera House more than you? What’s the issue with the Everest?”

Over the weekend the prime minister, Scott Morrison, backed the decision to allow advertising for the race, calling it “commonsense” and said he did not understand “why people are getting so precious about it”.

“This is one of the biggest events of the year,” he said. “Why not put it on the biggest billboard Sydney has?”

The Labor leader, Bill Shorten, criticised Morrison’s description on Monday, but declined to answer directly whether he agreed with the decision to allow advertising.

“I don’t think most Australians, when they think about the Opera House, think of it as a billboard,” Shorten said. “To me, the Opera House is a representation of Australia’s capacity to build splendid things. Unlike prime minister Morrison, I don’t look at the Opera House and see a billboard, I see a remarkable Australian achievement.”

Lynch said Morrison was “kidding himself”.

“I think he should be preparing himself to go back to a job in tourism driving a bus post the next election, because I don’t think its appropriate that the prime minister interferes into a state-owned organisation.”

Morrison was the managing director of Tourism Australia before going into politics.

4. The Sydney Morning Herald:

Racing minister: 'There is no way this is devaluing the Opera House'

By Jenny Noyes & Murray Nicholls

6 October 2018 — 2:46pm

NSW Minister for Racing Paul Toole has backed his government's decision to order advertising of The Everest horse race on the Sydney Opera House sails, but he's distanced the move from heavy-handed lobbying by 2GB broadcaster Alan Jones amid intense criticism.

Sydney Lord Mayor Clover Moore is among the high profile stakeholders to put the NSW government on blast, describing the move as "blatant commercialisation" and encouraging the public to write to the Premier to "voice their disgust".



Mr Toole told Fairfax Media he fully supports the Premier's decision – and insisted Alan Jones had little if anything to do with it.

"There was a lot of work done behind the scenes before Alan Jones became involved and I fully support the Premier on this," he said. "Alan Jones and Ray Hadley do not make decisions for this government. They’ve called for many heads to be rolled over the years but we’re still here delivering for the people of this state."

Mr Toole said the Sydney Opera House chief executive Louise Herron – with whom Jones had a bitterly combative interview on Friday morning that ended with him telling her she should be sacked over her opposition to the Racing NSW proposal – was "simply doing her job".

But, he added: "this is a government that has been elected to make decisions and we’ve made a decision here."

The decision was to instruct the Sydney Opera House to allow its sails to be lit up with colours, numbers and a trophy to promote next Saturday’s Everest horse race.

The government also agreed that the word "Everest" should be included in the projections, which will be used to promote the barrier draw for the $10 million horse race.

Racing NSW had also wanted to list horse names on the Opera House sails, but that will not happen.

Prior to NSW Premier Gladys Berejiklian issuing the order to Ms Herron on Friday afternoon, the Opera House boss had said that a move to allow such advertising on the iconic building could cause it to lose its World Heritage status.

"If we said yes to this, 'we’re fine to put the Everest logo on there' our policy is worthless to us, we’re just going to allow whoever comes along to use the Opera House as a billboard, we would lose our World Heritage status," she said.



"We would be seen in the global community as not respecting this jewel, this masterpiece of human creative genius that is the greatest building of the 20th century."

But Mr Toole said "there is no way this is devaluing the Opera House".

"When you have a look at The Everest, it is the richest race on turf in the world which is bringing in tourists and visitors to Sydney to the tune of about $100 million in the local economy.

"Promoting The Everest this way is consistent with other events we’ve promoted on the Opera House such as the Mardi Gras, the Wallabies, The Ashes, and Chinese New Year," he said.

Ms Herron declined to comment on Saturday, but others have reacted with anger to the state government decision to overrule her.

Sydney Lord Mayor Clover Moore said she was "appalled that the State Government has instructed the Sydney Opera House to ignore its own policies to let Racing NSW use our iconic sails to advertise a $13 million horse race.

"This is blatant commercialisation of Australia’s world heritage listed Opera House for an industry notorious for damaging gambling and animal cruelty," she said. "I encourage everyone appalled by the use of the Opera [House] as a commercial billboard to write to the Premier Berejiklian and voice their disgust."

A petition circulated via Change.org on Saturday in support of Ms Herron had gathered more than 16,000 signatures in a matter of hours.

5. ABC:

The Opera House controversy is an exquisitely Sydney stoush over the city's premier billboard

By national arts, culture and entertainment reporter Michaela Boland
Updated 8 Oct 2018, 8:47am
A new front in Australia's culture wars has opened following NSW Premier Gladys Berejiklian's decision to order the management of Sydney Opera House to light up the sails with a promotion for next weekend's $13 million Everest horse race.
The most famous structure in the nation is to be commandeered for a horse race in its second outing.

There are no relevant international comparisons because, with the possible exception of the Eiffel Tower and the Empire State Building, no other modern building is so instantly recognisable by its outline alone.

The edict, delivered late on Friday, will result in the Opera House contravening its own policies and flouting the wishes of the building's late architect, Jorn Utzon.

More importantly, it risks the site's World Heritage status.

The World Heritage Centre told the Guardian it will "look into" the projection plan.

On Alan Jones' 2GB radio program, Racing NSW boss Peter V'landys said he wanted the barrier draw and horse numbers listed for an event which, it is claimed, will bring $100 million to NSW.

Opera House chief executive Louise Herron responded saying she had already agreed to project jockey colours.

Mr V'landys said merely illustrating the colours would be meaningless. He wanted details and branding so onlookers would know what the promotion was about.

After the bruising exchange, during which Jones called for Ms Herron to be sacked, the Premier overrode Opera House management — as she is entitled to — and ordered illumination of jockey numbers, colours and an image of the branded trophy.

No precise breakdown is available for the economic fillip touted as a by-product of the race, which costs $600,000 per horse to enter.

But the Sydney Opera House in its natural state was valued by Deloitte in 2014 as worth $775 million to the Australian economy each year.

Its cultural and iconic value, on the occasion of the Opera House's 40th anniversary, was put at $4.6 billion.

It is not just Australia's most famous building, it is recognised internationally as a miracle of modern architecture and a site of enormous ongoing cultural and economic value.

It is an artwork in its own right, in addition to being one of the busiest performing arts venues on the planet, and in the 1970s the Opera House heralded a radically new approach to construction.

For these reasons Sydney Opera House is one of just three cultural sites in Australia on the World Heritage List.

The honour was bestowed in 2007 after a decade's work, which first necessitated having the building formally recognised as state significant, then nationally significant.

Australia's other two World Heritage cultural sites are historic: Melbourne's Royal Exhibition Buildings and a series of 11 convict settlement sites classified together but dotted around the nation.

New Zealand, by comparison, has no listed cultural sites.

The United States has 10, the most obvious being the Statue of Liberty.

'Text or slogans will not be permitted'

Extensive documentation governing the use and protection of the Opera House underpins its position on the World Heritage List.

The entire precinct is strictly governed by an aesthetic plan most of us are oblivious to, and these rules qualify it for the heritage listing.

The Opera House's policy for lighting its sails forbids logos, corporate identities or colours.

Utzon intended the sails to be white to contrast with the harbour and surrounding dark, red or brown brick buildings.

"I had what you would call nature's colours on the exterior. That was the general idea — concrete, granite and ceramics," he wrote.

Whenever work is carried out it is required to be concealed, but not behind a white barrier because white would detract from the white of the sails.

The same plan has seen the end of the epic rock concerts, when thousands crowded the forecourt just a few decades ago, which have now been replaced during the past decade by orderly sit-down affairs for an audience a fraction of that size.

Why bother with a heritage listing and its regulations? Because heritage listing allows bragging rights, boosts tourism, and protects the Opera House for the enjoyment of all.

And therein lies the rub.

The Opera House sails have always been lit; in recent years its lighting has been enhanced to elevate it amid a brighter city skyline.

When Sydney won its bid for the 2000 Olympics the sails were lit in the Olympic colours and consequently the lighting of the sails continued during the Olympics themselves.

During the ensuing 20 years, those peaks of architectural genius have come to be regarded as not just a billboard for Sydney that champions this nation's achievements around the world, but an actual billboard, capable of being "lit up" at a couple of days' notice for all manner of events or causes.

Arguably, one of the few non-commercial projections came with the arrival of the Vivid festival a decade ago, when a virtue was made of projecting video images on the sails as an artistic act integral to the event.

Vivid was created to increase winter tourism in Sydney.

Heritage experts have argued the site is pimping itself at risk of damaging its own brand.

The sails have been emblazoned with the Wallabies rugby logo and an image of the Ashes cup.

Last month, when the Opera House celebrated becoming carbon neutral, the sails were lit up in green.

So there is an air of inevitability that NSW racing interests should have muscled their way onto the pristine white sails in the belief it is a blank canvas.

You could argue that by promoting gambling the Opera House has come full circle, as it was funded in part by a lottery.

The antagonism of Jones towards the Opera House also has deep roots.

Jones resides in the Toaster building, a near neighbour to the Opera House, and he's one of the outspoken critics of the noisy concerts held on the forecourt, for which the Opera House did receive a fine last year.

As a race horse co-owner, two passions collided in the heated exchange with Ms Herron on Friday.

Jones' commercial relationships with Seven West Media and News Corp's Australian News Channel are disclosed on the website of his chief employer, Sydney radio station 2GB.

Not so his horse racing company Belford Productions, which does not have a horse slated to race the Everest, but the viability of which is nonetheless contingent on the health of NSW's racing industry.

This is an exquisitely Sydney stoush. We should have seen it coming.

6.    Habitus Living: Design as a way of life.

Are The Sydney Opera House Sails For Sale?

Stephen Todd, 15 October 2018

https://www.habitusliving.com/design-hunters/sydney-opera-house-sailsnotsales-2018 

In case you missed it – though we’re not sure how you could have – Sydneysiders and the design community have vehemently rallied in support of Louise Herron, CEO of the Sydney Opera House, and her efforts to protect the integrity of Australia’s most iconic piece of architecture.

“Where the bloody hell are ya?” You know you’re in Sydney, grift city, when a bloviating, alt-righteous radio shock jock can ride roughshod over a senior public servant doing her job to protect the nation’s most prized building – and a UNESCO World Heritage site to boot.

“Who the hell do you think you are, Louise?” 2GB’s resident bombast Alan Jones demanded of Louise Herron, CEO of the Sydney Opera House, after she’d refused to allow projections of horse names and branding onto the ‘sails’ of the building to promote a multi-million dollar horse race.

If it had’ve stopped there it would have been just another right-wing Jonesing of what he perceives as the “latté-sipping” cultural elite. But the ensuing saga escalated to Shakespearean heights with first the NSW premier Gladys Berejiklian forcing Herron to submit to the projections, then prime minister Scott Morrison – the man behind the ill-fated “Where the bloody hell are ya?” Australian Tourism campaign of 2006 – declaring it “just common sense” that a building which has become the very symbol of the nation should be used to advertise the interests of a wealthy few. Morrison’s assessment that “people are getting so precious about it” showed just how removed he is from a public that didn’t elect him in the first place.

In defiance of the Sydney Opera House Charter, Section 4.14 which states that “the Sydney Opera House exterior… should not be regarded as a giant billboard”, Morrison blithely declared it a “no-brainer” that the state’s “biggest billboard” should be used to promote a $13 million horse race in the middle of New South Wale’s Responsible Gambling Awareness Week.

Whoever said irony was dead never lived in Sydney.

But where the comedy of errors becomes dangerously unfunny is when Jones tries to leverage populist sentiment by suggesting that Herron is somehow co-opting for elitist purposes the building she spends her waking hours trying to protect as a public asset.

“She might have been representing some people but not the wider public,” he insisted, as if somehow the interests of a corporate horserace with a buy-in of $600,000 in which two of the horses were sired by a stallion owned by Jones somehow represented the interests of some wider public, some citizenry. The suggestion is that to oppose Jones and his cronies is somehow un-Australian.

Living in the pricey eyesore apartment block known as The Toaster right across from the Opera House, Jones apparently thinks its forecourt is his backyard, a place he and his mates are free to clutter as they see fit. Now who’s elitist?

The one good thing to come out of this debacle is that Jones’ pernicious attempt at twisted populism struck such a deep nerve in the “precious” people, the citizenry who prize the sanctity of public domain, that the outcry was loud, immediate, and felt around the world.

More than a quarter-million people signed a petition protesting the blighting of the Opera House by the gambling lobby, and over a thousand assembled to shine their own lights onto the sails in an attempt to obliterate the ads. A series of Instagram tiles by local graphic designer Marcus Piper, their witty quips – OUR SAILS ARE NOT FOR SALE, THE HOUSE ALWAYS WINS etc – rendered in a punchy font borrowed from boxing posters went viral. And government architect Rory Toomy’s (@rorythearchitect) satyrical sketchpad rendering of a logo-laden opera house captured the trepidatious mood of us, the incalcitrant, unrepentant and downright angry latté-sippers of this place.

The New York Times titled one story covering the scandal, “Is All Australia for Sale?” to which we respond, “No, it’s not”. The battle for public domain is a fight for the democracy itself – and this will not be the last time we have to fight. Resist.
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